“How Special Are Your Special Events?” 5 Ways to pump up your event online! 
By Sarah Frank, Karma411
So the members of your organization have decided to plan a big fundraising event; so big in fact, that it will be your greatest fundraising effort of the year. But what if you prepare for a large-scale event, spend a considerable amount of funds to make the event exciting only to find out that your list of participants isn't nearly as long as you anticipated? Did you do everything you could to raise awareness about your event? Did you put your event online?
The key to raising awareness about your event in today's Web 2.0, user-generated-content heavy technology age is to let your supporters do the talking for you. Are you giving your key supporters the opportunity to raise awareness about your events on your organizations behalf? One way to pump up your event is to put it on a platform like Karma411. If you put your event online on a platform like Karma411 you are giving your supporters the ability to create teams, share their own stories, upload their own content, and of course, invite their friends. If your supporters send out invites to your event, or ask them to join their team, their peers are more likely to sign up for your event than if they received an email from your organization.

According to Start Online Business blog, the greatest benefit that professionals receive from using user generated content sites is the ability to create endless contacts and networks. By putting your event online and letting your supporters spread awareness on your behalf to their peers, you will grow your network more than you ever could have by just sending out newsletters to your key supporters.  
After you have put your event on an online platform, there are so many online tools that you and the members of your organization can utilize to pump up your event. A second way to pump up your event is to tweet about it. Does your organization have a Twitter account? If so, you can tweet about your event, create a hash tag, and even send direct messages to your followers to make sure they know about the event; even include a link to where they can sign up!

Does your organization have a Facebook fan page? A third way to pump up your event is to post about it on Facebook! It takes minutes to create, and is a fun way to interact with members of your organization. You can create an ‘events’ tab on your fan page, and post your latest events to spread awareness around the Facebook community. 
If you put your event online you are giving your supporters far more options than if you only had registration the day of, or sent out a registration form by mailing it to your list. For instance, what type of event would you be holding? If you decide to plan an auction event, you could give your supporters the option to bid online, or you could even offer a ‘buy now’ option. So, a fourth way to pump up your event is to set up an online store. Putting an auction event online also gives your supporters the opportunity to view items that they might want to bid on before the event takes place! Even if you aren’t planning an auction event, you could still set up an online store where your supporters can purchase items. 
Another type of large-scale event you could hold is a walkathon. What if some of your supporters simply cannot attend your walk because they had prior engagements on the day of your event? Sure, they may choose to donate to your cause if they cannot attend, but maybe they wouldn’t give as much as if they participated; they also wouldn’t have to pay a registration fee. 
A fifth way to pump up your event is to make sure your supporters can attend virtually, no matter what type of event your organization is holding. If you put your walkathon event online on a platform like Karma411, supporters who cannot attend the actual event could still register as a ‘virtual walker’, make a page for themselves, and invite their friends. One organization that pumped up their large-scale walkathon event online is R Baby Foundation. R Baby Foundation put their walkathon event on Karma411 and raised over $1.1 million for a four-month campaign, with an average donation of $124, and a total of 8,258 registrants. So what are you waiting for? Start pumping up your event online today! 
