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In today’s ever-evolving technology age, it is increasingly important for both individuals and organizations to remain relevant by keeping up with the times. What matters now, is not how many pages you have filled in your Rolodex, but rather how many Facebook friends and Twitter followers you have racked up.

There are social networks for almost any type of community or circle. In fact, each online activity has a networking site centered around it; Facebook is used for keeping in touch with friends, Twitter for monitoring global trends, Linked In for maintaining and creating business contacts, and Karma411 for supporting causes and fundraising.

These Social media platforms have become so prevalent because they are driven by user-generated content – media content created solely by consumers. This content is persuasive to users since they are receiving information and advice from their peers rather than that of the news media. The reason for the rise of user-generated content on the web is that there has been a shift in the media industry towards a user-centric model of consumption, which attracts users because such a mode of communication helps to minimize the consumers’ self-doubt as well as make them feel part of a community. According to a study by Terry Daugherty, Matthew Eastin and Laura Bright in the Journal of Interactive Advertising, 87 percent of their respondents reported that they experienced user-generated content and spent on average 55.66 minutes every day consuming this type of media content.

One social network that is based entirely around user-generated content is Twitter. Despite its silly sounding name, Twitter is more than just a platform to read your friends’ up-to-the-minute status updates. With more than 190 million users worldwide, Twitter provides an expanding atmosphere for people as well as businesses to build awareness and connect through real-time updates and direct messages. Businesses can also go to twitter for advice by looking at the Twitter handles of the most successful companies to find out how they are leveraging the tool for their benefit.

According to an article in the Huffington Post, in a recent study by Burson-Marsteller, the Fortune Global 100 are members of the most popular social networks, including Twitter, Facebook, and YouTube, with Twitter being the social platform of choice. Another statistic worth noting is that 79% of the Fortune 100 is using at least one of the main social platforms to communicate with their customers.

It’s no wonder that nonprofit organizations have flocked to Twitter in large numbers. With Twitter’s simple-to-setup interface, the ability to reach out to a vast audience, and a platform to engage with individuals and persons from large companies directly, there doesn’t seem to a be a reason for any philanthropic organization not to sign up for an account. One nonprofit organization that takes full advantage of their Twitter handle is the American Red Cross; the organization leverages Twitter to both warn and interact with people about situations that may require their help.

Aside from Twitter, there are many online tools that nonprofits can and should take advantage of. One social media site available to nonprofits is Karma411, which provides a platform for nonprofit organizations to post events online, send invites out to their donors and gain awareness – as well as funds. In fact, Karma411 has been proven to be a successful fundraising tool, with invitations sent out on Karma411 attracting $8.50 in donations on average. The site enables individuals and organizations to create campaigns designed to get people to donate to their cause, send invites to their friends, and share campaigns on Facebook & Twitter. Besides the turn-key technological advantage Karma411.com provides its users, it’s the ability to reach deep into the lists of friends and friends of friends that enables nonprofits to really raise their profiles. 

Karma411 is relevant in today’s society because it allows for donors to share their own content and invite friends from their own email accounts. Being that user-generated content is more persuasive, people are more likely to sign-up and donate if their friends ask them rather than if they are asked by an organization directly. Like most social media sites, Karma411’s platform is free to use, but if you need any help you can hire a campaign specialist to run and support your campaign. If you are interested in something more advanced for your organization, Karma411 also offers what’s called a ‘microsite,’ a preconfigured application for supporting events such as walkathons. This microsite tool includes a home page, customizable branding and navigation, and registration features, in which each registrant receives their own page after signing up.

Signing up and creating accounts on these social networks would be in any organization’s best interest; the social media trend is on the rise and it seems unlikely that we will see the fall of these networks in the next five years. According to an article on Mashable.com, the next five years will be filled with even greater progressions in social networking, as we are moving towards a future where everything is connected.
